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ABOUT US

FISHING HEADQUARTERS

The Fishing Headquarters is a non-profit “for-fun” angling community that was created in
2005 by Andrew Ragas. The site began as his personal fishing page, which after nearly
two seasons, grew into a much larger website that became a gathering place for people
and friends alike who share a common bond for the sport of fishing.

Over the past few seasons, the Fishing Headquarters website has grown and has
effectively been attracting anglers from all across North America. Our basis as a
community is to drop the ego, catch anything that swims with fins, and to enjoy all
aspects of freshwater multi-species fishing, or the sport of fishing in general.

Our website presently caters to fishermen and women of all skill levels, styles and
methods of fishing.

Presently, the Fishing Headquarters is comprised of a multi-functional homepage which

serves as an excellent media platform for digital imagery and professional fishing videos.
In addition, we serve our members and website visitors with a diverse discussion board,
video library, bi-montly digital magazine, articles and tackle reviews, and so much more.

We hope you take the time to scope us out so that you can see who we are for
yourselves!

Meet the Owner

Andrew Ragas is a 24 year-old multi-species angler

who fishes across the upper midwest, mainly in Northern
Wisconsin and Chicago, Illinois. He enjoys fishing as much
as possible throughout the year and often finds himself
fishing upwards of 150+ days per calendar season. His
favorite targets include, but are not limited to:
Largemouth and Smallmouth Bass, Muskies,

Walleyes, Steelheads, and Northern Pike.

Andrew is a recent graduate of Loyola University Chicago,
with a degree in Communication Studies and an
Associates Degree in Visual Communication which

E A/ PAGAS . .
encompasses graphic design.

With knowledge at hand gained within the confines of the classroom as well as on the
water, and with an even greater understanding for the sport of fishing and the
dynamics it brings, Andrew would like to work within the fishing industry and apply the
skills he has learned within the classroom into that field.

In the realm of fishing, Andrew is a staff writer and blogger for the largest

online outdoor media publication in the state of Illinois, Heartland Outdoors Magazine.
In addition, he is also assisting for Time on the Water, contributes to the

Chicago Sun-Times Outdoor Reports, and is individually sponsored by six other
companies.

www.fishing-headquarters.com
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Novice Anglers
Beginners to the sport of fishing. Our website audience is comprised of beginner anglers who are
just entering the sport. Our website serves as an educating tool for them.

Weekend Anglers

Semi-serious fishermen who only have fishing time available for the weekends and off-days away from
their day-jobs. Approximately half of our website membership fits this profile, as do a large amount of
our visitors.

Guides and Outdoor Personalities

Such naoted individuals are the following: Lake Michigan guide, Capt. Ralph Steiger; Frank Hyla of
Time on the Water TV; Jim Gronaw of In-Fisherman Magazine; Jeff Lampe, Editor in-chief of Prai-
rie State Outdoors; and award-winning Chicago Sun-Times columnist Dale Bowman.

Professional and Amateur Tournament Fishermen

Many of our best fishermen participate in tournament circuits whether it be “for-fun”, or competition.
Some are boaters while others are co-anglers. Certain members participate in club tournaments
while others participate in national circuits.

Experts

A select group of anglers who are masters of their craft, and specialize in certain forms of fishing.
We have a number of these people here, from fly fishermen, to hardcore ice fishermen, and those
who dabble in open-water multi-species affairs.

ALL PARTIES ARE COMPRISED OF MULTI-SPECIES ANGLERS.

www.fishing-headquarters.com
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Centered in the Great Lakes region of the upper Midwest, which is home to some
of the finest fishing destinations and venues in all of North America, we are
conveniently located off the shores of Lake Michigan in the large city market of
Chicago, lllinois.

With our operations headquartered in a large metropolitan area of 7-million
residents, 250,000 of them being fishermen, we are capable of reaching over
1-million website visitors and 100,000 different households in a single calendar
year.

www.fishing-headquarters.com
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FISHING HEABQUARTERS

May, 2005

The name, Fishing Headquarters is first created by Andrew Ragas as his personal fishing
homepage that grew popular with other like-minded fishermen and individuals. The website began as
a single-paged website with links and photos and a small discussion board used for posting personal
fishing reports and chronicling adventures from fishing his up-north waters located in northern
Wisconsin. Fishing Headquarters recieved its formal name because Andrew wanted to develop a
website dedicated to fishing-only, in which other individuals could get straight to the point of both
seeing and catching fish.

January, 2007

After a large following develops, mostly comprised of close friends and fellow fishermen, the official
Fishing Headquarters website is launched to the public on January 1st, 2007. Since then, the
website has functioned as a single-entity institution that does not compete with other regional
websites, and its motto becomes, “A website dedicated to the enjoyments of multi-species
angling.” In addition, the website has become popular enough to the point that regional media
outlets such as the Chicago Sun-Times and Prairie State Outdoors feature our links and published
weekly fishing reports and look to us as one of their sources for the latest information.

October, 2008

After being recognized by Chicago area anglers as an excellent source for fishing information,
and in addition to having young and enthusiastic writers headlined by Andrew Ragas,

we begin to contribute to the Midwest Fishing Report that is published every \Wednesday in the
Chicago Sun-Times. Our role is comprised of writing reports for our region’s rivers and other ven-
ues: Most notably the Fox, DuPage, and DesPlaines Rivers.

March, 2009

We begin to submit contributions to Prairie State Outdoors and other online publications. Our
fishing reports are showcased bi-weekly at PSO in blogs, and officially published on their front page
every Thursday morning.

May, 2009
Fishing Headquarters forms relationships with its first-ever contributors, writers and bloggers. Their
works are seen showcased on our website’s front page.

January, 2010

Fishing Headquarters enters it's fourth full season with nearly 500 dedicated members.

In addition, the website promotes more writers and bloggers, Bryan Blazek, Blake Hamilton,
and Jim Gronaw, a nationally-published writer and contributor to In-Fisherman Magazine.

December, 2010

At the turn of the new year, Fishing-Headquarters launches a bi-monthly self-titled online Magazine,
and enters the television and video production market with an online television show - all showcasing
multi-species fishing.

www.fishing-headquarters.com
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FISHING HEABQUARTERS

Gender

95% - Male
5% - Female

Age

5% - 10 to 15
15% - 15 to 20
50% - 20 to 40
30% - 40 and over

Occupation

40% - Males 18-54
40% - White Collar
20% - Blue Collar

Education

95% - High School or More
75% - College or Graduate
25% - Graduate Degree

Residency

5% - International
10% - Western USA
20% - Eastern USA
65% - Midwestern USA

Fishing Skill Level

10% - Novice
60% - Avid
30% - Expert

Yearly Fishing

Expenditures
(Based on each member)

10% - $10,000 or more
20% - $5,000 or more
25% - $1,000 to $5,000
35% - $500 to $1,000
10% - $1 to $500

Types of Anglers

(Based upon style of fishing)

10% - Saltwater/Deep Sea
25% - Fly Fishing
65% - Conventional

Preferred Target
Species

10% - Panfish

10% - Rough Fish

10% - Walleye

15% - Trout and Salmon
15% - Pike and Musky
40% - Bass

www.fishing-headquarters.com




STATISTICS
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Graphs indicate website traffic from our server for a 1-year period.

We average over 100,000 visits per year for only our homepage.

Below is a monthly breakdown of our homepage visitors.
Since our creation in 2007, our homepage itself has attracted
half a million different visitors.

| Summary by Month

Daily Avg [
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[ 18741

12507 |
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Statistics of our homepage visitors provided by GOOGLE Analytics.
Numbers indicative from activation on March 22nd, 2010.

STATISTICS

Google Analytics

Analytics Settings | L e www fishing-headguarters.com

&2 Dashboard

1o Intelligence ==
A Visitors Dashboard
2, Traffic Sources
[J Content

|2 Goals

Export - || == Email

»™ Visits

200

[E Custom Reporting

My Customizations
Mar & Mar 15
E Custom Reports

andyroo34@ameritech.net| Settings | My Account|Help | Sign Ouw

LB TR S www fishing-headquarters com vI

Advanced Segments:| All Visits ~

Mar 7, 2010 - Apr 6, 2010

/m-..\'- ’\._o—o\.‘./_

115922 War 23

Advanced Segments
i Inteligence B=t=
= Email

S 1,722 visits

Help Resources
(7) About this Report

N 2,375 Pageviews

(7) Conversion University

= 1.38 Pages/Visit

[E‘J Common Questions

# Visitors Overview

344 visitors

view report
# Traffic Sources Overview

B Direct Traffic
1,088.00 (63.18%)

W Referring Sites
454.00 (26.36%)

B Search Engines
180.00 (10.45%)

view report

Site Usage

[T T78B.57% Bounce Rate
I~ 00:02:45 Avg. Time on Site

~~" 18B.64% % New Visits

# Map Overlay

2
L4

view report
i Content Overview
Pageview % Pageview:
237 99.83%
1?fbc_channel=1

findex.html

view report
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Statistics of our homepage visitors provided by GOOGLE Analytics.
Numbers indicative from activation on March 22nd, 2010.

Below is a more in-depth look of who visits our website in just a short
1-week period.

GOUSIe Ana‘ytics andyroo34@ameritech.net| Settings | My Account| Help| Sign Out

Analytics Seffings |Vimmms: www.fishing-headquarters.com - URGE TSR IES wanw fishing-headquarters.com 'I

5 Dashboard

Export v | (=3 Email | B Add to Dashboard Advanced Segments:| All Visits v

STATISTICS

I Intelligence %

Visitors Overview Mar 7, 2010 - Apr 6, 2010

Benchmarking
Map Overlay A/ Visitors E

New vs. Returning

Oy -y, ’I l/ i
Languages / ’./. R \ /

‘ot
}» Visitor Trending

» Vigitor Loyalty

¥ Browser Capabilties Mar 8 N2 Mar 29

¥ Network Properties x
* Mobile i o =
344 people visited this site
User Defined

Custom Variabls —— .
e 1,722 Visits Visitor Segmentation

%, Traffic Sources !
[J Content

[ Goals

. Visitors Profile: languages, network locations,

344 Absolute Unique Visitors ear definad

2,375 Pageviews [~ Browser Profile: browsers, operating systems,
" browser and operating systems, screen colors,
f Custom Reporting 1.38 Average Pageviews screen resolutions, java support, Flash

o {09:45 T i &) Map Overlay
My Customizations 00:02:45 Time on Site Geolocation visuaiization
[d Custom Reports

(@) Advanced Segments 78.57% Bounce Rate
i nteligence 3=t=
E Email 18.64% New Visits = Try Google Ad Planner.

Understand the demographics and behaviors of your website's
visitars

Help Resources

(7) About this Report .
- Technical Profile

(7) Conversion University

(7) Common Questions - .
Browser % visits Connection Speed

Firefox 45.93% Cable
Internet Explorer 37.34% DSL
Safari 5 8.71% Unknowen
Chrome 761% T

Mozila Compatible Agent 0.17% Dialup

view full report view full report
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e

g
T

3 o I}r:ur:n P
; keta . /N New
Washingten Morrane Minnesi J ° /' Brunswick” _
: .
s m ! ¥, Hava
Sauth ° wiSiin \ - Maine B jScetd

-
Onbgpon Pakets [ h 'M'thlqllﬂ [ ““"'-.____“-
M bt 43 j _quvorh [
SN

owa . =" Vermont
Nebraska 5 o “ EES=E Clermia .- Pew Hampishir

=
o ¥ ||||mt§¢um..“ ] Massachusans

Hevada L ’ Rhode laland
\kah Colorado 2 iy

Gg 3 “'"”;-i’ Mlsﬂmn ol \mg:nu Eenrm:m:m
. Kintuc
Cil-llwmlil ¥, \"ll!glma wa T
2| "
) o

Tennessoe
Oklahoma oo onass mlml Delawane
Maryland

Missinaippi v Clmllnl District of
2 Alabama Columbia
Texas topie,  Ge0rgla
o W ',"Jlm.llnl £ L
¥ 5 . Harth
tap Athantic
Gt o i i [ =
[Calormiars \3 % gonde
0 g8 M b v

] :
° B0 Mixico g~

Deieti e
et Pusric

™ United !

» i35 Bean w
North Pacilic Ca, e 18 anads
iR = 2 "

This image represents the visitors of FISHCAST, which is the blog of
Andrew Ragas. Each flag on screen stands for approximately

10 different visitors with most of the target market readership

residing in the upper Midwest areas surrounding the Great Lakes, and along
with portions of the central plains, southeast, and west coast regions of the
United States.

Andrew’s blog contains bi-weekly and almost-daily articles and postings
related to fishing and all of his adventures.

In addition, we have four other staff bloggers who also recieve similar
amounts of visitors and traffic statistics.

www.fishing-headquarters.com




Rotating
Banners

240 x 120 pixels

Section to be used for
all website sponsors.
Each would recieve
equal amounts of
screen time.

Post New Year's Panfish.

Featured
Sponsor

640 x 120 pixels

Still image, or rotating
images/ flash video for
a single sponsor.

This section will be
used for headlining our
highest-paying and
rewarding contributors
and website sponsors.

Rectangle Slots
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CONTACT US FOR 225 X 75 pixels
DETAILS AND Still i

ill images or logotypes.
RATES. One advertisement per each box.

ALL BANNERS ARE HYPERLINKED.
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Discussion Board Advertising

The time now is 21 Mar 2010 03:10 pm

Our users have posted a total of 38888 articles

We have 451 registered users

The newest registarsd user is montgomery john

In total thare are 5 users online :: 5 Registered and 0 Guests

Most users ever online vas 50 on 02 Jul 2007 03:36 am

Registered Users: Andrew, DanPat1383, Maniac Radio, pezdeki, Specialed
[ Administrator

This data is based on users active over the past five minutes

View posts since last visit : View your posts : View unanswered posts

4 Mark all forums read
@ No new posts @ Farum is locked Al times are GMT - & Hours

DEARTALS HANDS” OURED TAITS

MULTIPLE FORMULAS TO BAG THAT BUCKET-MOUTH!

nnﬁns ME“IA WEBSITE DESIGN AND FISHING.

PLACE YOUR AD HERE
Accepting ilsmnwﬁlgwﬂ%%%ﬂﬁ%smﬂqqmnﬂOamanlh!

Go to Administration Panel

Homepage | FHQ.com Blogs | About Us | Artidles | Tadkle Reviews | Photo Galleries | Videos | Links | Sponsors | Angler Tools & Resources | Chat Room
© 2005-2010 Fishing Headquarters, Website design by Andrew Ragas

Become a Fan

Those who sponsor us will be included on our discussion boards. All banners are
of equal size (468 x B0 pixels) and are located anywhere from top of the page
or near bottom. With our current discussion board system, we prefer keeping
everything in one section - at the bottom.

All website sponsors with ads on our homepage have first priority access to be
listed in our discussion boards.

Click to view discussion board:
http://www.fishing-headquarters.com/forums/index.php

www.fishing-headquarters.com




Sponsors Page Advertising

|y Fishing Headguarters = Website §

r Forum Index og-in ¥ Register sergroups L0 Memberlist O Search ® Chat Room Log-in or Register to our Discussion Forurms!

Website Sponsors
Discussion Boards

It Interested in sponsoring the website and if you ke what you see, please e mail us at
info@fishing-headguarters.con m

Introduce Yourself
dn retumn of your support and partnenship, products, and donabions, the Fishing Headguarters will offer your
businass prime acvertizing space an this page and our discussion farums. In adeition, pald-for advertisng

space can alo be had o pur index hamepage.

Photo Galleries -:
Forum Photo Gallary 49 @ fi it S . \_
rebbgReots NG IllllillSﬁEll

Fishing Resources

Frestiwater Fishing

Tackle Reviews.

HQ Guide Service

Tournaments

Lins Sesarch Mages

Er ) IR
Fishing Clubs e

Moon Phases OUTDOORS
State DNR Links

USGS Tables
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Page is dedicated to all of our website sponsors. Each image is same size in order
to fit the dimensions of web page.

Click to view Sponsors Page:
http://www.fishing-headquarters.com/sponsors.html

ALL BANNERS ARE HYPERLINKED.

www.fishing-headquarters.com




HIGH Fishing-Headqu com | Search Forum Forums | Register | Log-in Contact

FISHING HEADQUARTERS

Chat Room W gs | AboutUs | Articles | Tackle R s | Photo Gal

< Forum Index @ Log-in +& Register &% Usergroups £ Memberlist & Search B Chat Room Log-in or Register to our Discussion Forums!

Discussion Boards Fishing Videos

Introduce Yourself [Back to Video Database]

General Discussion June 8, 2009 Bass Fishing in Vilas County

Freshwater Fishing

Tackle Reviews

Photo Galleries

Forum Photo Gallery

STANK<pe<BAIT.

www.stankxbaitco.com

Fishing Resources

HQ Guide Service

Fish ID Database

Tournaments

Live Search Maps

Guide Listings

Fishing Clubs

Moon Phases

p @ 0121621 | ofi| | 360p &
Putting on a clinic with the StankX Little John Specials

Added June 14, 2009
From LuganFolkMedia2

Andrew Ragas, website developer for StankX Bait co. puts on a Bass fishing show with their products on
a lake in Northern Wisconsin.
Category Sports

Tags fishing-headgquarters.com,

viisconsin fishing

State DNR Links uRL  hitp:/fwww.youtube.com/watch?v=VWRzPNDXQ

Tables Emb=d <objectwidth="425" height="344"><param name="movie" valu

Website Design by Andre:
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We are the dominant website at shooting fishing videos and we make a priority to
include our website sponsors at the beginning of each official website video.

We strive to use our website sponsor’s products first, before anything else we have in our tackle
boxes. All of our videos are presently displayed at YouTube and Vimeo, and average 500-2,000
views, with as many as 500 views in a full week.

Click to view Videos Page:
http:/ /www.fishing-headquarters.com/videos.htmli

www.fishing-headquarters.com
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Over 150 of our fishing videos are stored on our YouTube Video player,
where we have over 250,000 visits and nearly 200 subscribers.

Click to view YouTube Video Channel:
http://www.youtube.com/user/LuganFolkMedia2

www.fishing-headquarters.com




Our blogs are featured with a
wide array of links that direct
to our current sponsors and
other fishing resources.

Our writers submit their
columns on a weekly basis
and they make every effort to
include a word for a sponsaor.

All of our links are located on
the right hand column of each
blog.

Click to view Blogs Page:
http://www.fishing-head-
quarters.com/blogs.html
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Facebook Advertising

[ Facebook | The Fishing Headquarters |

facebook

re

FISHING HEADQUARTERS

EditPage

Promote with an Ad

Suggest to Friends

Remove from My Page's Favorites

Visit us online at

ftp: /. fishing-headqua
rters.com

Information

Founded:
January, 2007

Insights

Fans
& of 505 fans

Eric Glenn
Delong

Glazewski

Favorite Pages

& Pages

Prairie Sleeping In - Great Lakes
State the Dirt

Outdoors

See Al

See Al

Matt Tuomi

Crappisk
eith Nelson

The

Angler Blog

& - |;.ing.l-'i-ahi
irn Cartahing

Time on the Stankxba

Water TV
Page

CE's Hawg

itco, Fan Sauce

The Fishing Headquarters

wall Info Photos Boxes Links Video +

Get more fans for your Page

A Everyone + m with Facebook Ads! Preview
= below.
T L IR The Fishing Headquarters  Just Fans

| Billy Ebert Here guys is a pic from thursday at Burnham Harbor. Caught
& § her on a crankbait. 27 1/2 inches long, sorry didn't have a scale to weigh

her

What's on your mind?
Attach: #]] ]

© Setfings The Fishing

Headquarters

The Fishing Headquarters is a
non-profit “for-fun” anging
commurity, and fishing
empire that was created in
2005 by Andrew Ragas.
The...

Andrew 'Endy' Ragas is a fan,

@] Friat 2:4%m - Comment - Like - Report 2y Become a Fan

! The Fishing Headquarters Nice job Bill

Friat 4:44pm * Delete
Michael Planthaber damn
Friat 10:00pm - Delete - Report
rite a comment...

The Fishing Headquarters This week's DPR report - 3/15/2010

W » Blog Archiv » Weekly Report for 3/15/2010

Since the creation of our Facebook Fan Page in January,
2010, we have been able to further promote our website
to a worldwide audience, and to target anglers who had
previously never heard about us. This has resulted in an
increased membership.

To date, our Facebook Fan page has over 500 members.
Within it, we post sponsor advertisements, promotions,
and website news.

ALL sponsors are guaranteed link space, and if they have
existing Facebook Pages of their own, they will be placed
under our “Favorite Pages” column.

Click to view Facebook Fan Page:
http://www.facebook.com/pages/The-Fishing-
Headquarters/56986315418

www.fishing-headquarters.com
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Sea Monster Season.

Great Lakes Salmon and Trout.
Gator Games for Northern Pike.
Trips and Destinations.

And more!

In fall 2010, we established an online digital magazine that runs bi-monthly, and it
showcases the best fishing that can be expected during the season in which it is
issued. We are the ONLY digital multi-species fishing magazine found within our
target market and geographic region.

Our first issue was released on November 22, 2010, and within one full week,
we reached 1,000 different readers, 100+ subscribers, and 10,000 total page
views.

Advertising space is available in full-page, and half-page magazine style formats. In
addition, a classifieds section is available upon request as well.

View our Magazine|

www.fishing-headquarters.com
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FISHING HEABQUARTERS

Exclusive Client Opportunities

A summary of what we are able to offer.
Homepage Advertising
Discussion Board Advertising
Video Spots, Television, and Commercials
Personality Endorsements
Fishing Reports

Writers and Bloggers

Bi-Monthly E-Magazine

Articles and Product Reviews
Facebook and Twitter Promotions
Website Contests and Giveaways

Tournament Endorsements

Tradeshows

www.fishing-headquarters.com




“Fishing Headquarters is designed better than most other Chicagoland
fishing websites. The layout is easier to navigate and just plain easier
to use. Posting images is also far less complicated. Also the colors and
overall design of the site is easy on the eyes and easy to read. Techni-
cally speaking I love the site.

As for members, the site is even better. It is full of people who love to
fish. FHQ is not just about “hey look what I caught” or I am the best
fisherman ever”. FHQ is a way to share techniques, learn, and develop as
an angler. I have personally met a handful of guys from FHQ and would
share a day on the lake (or pond) with any of them.”

Chris Loveless - Chicago, Illinois

"I am relatively new to serious fishing. Fishing Headquarters has been
my number one resource for advice and I have learned a great deal from
the members of this site. I visit many fishing sites but Fishing Head-
quarters is the only place where I have developed friendships with other
fishermen.”

John Perez - Westchester, Illinois
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"I would say Andrew’s innovative style, and attention to detail makes his
website the rising star among a myriad of other web-based fishing
forums. There is an apparent visual refinement you notice as soon as
you open the homepage. His creativity and ability to compile a well
laid-out web environment is evident in every project he has
undertaken.”

Ed Schmitt - Oswego, Illinois

“Andrew Ragas and FHQ has taught me a great deal about multi species
techniques and community. His dedication and scrutiny of all of his work
is second to none. Andrew has created my website from the ground up
and has been a crucial part in helping spread the word through the
community. It is a comfort to know that the infrastructure of my
company was built and maintained by not only an accomplished website
designer, but a skilled angler as well.”

Travis Crosman - Kalamazoo, Michigan
Owner, Stankx Bait Co.
www.stankxbaitco.com

www.fishing-headquarters.com




“FHQ offers a diverse spectrum of forums for any angler. Boards are
specifically built and managed on multiple topics. Some are just for
friendly discussion, others on tackle reviews, and most importantly,
there is plenty of fish talk! The contributors offer a great deal of
expertise and do a great job at managing and maintaining the helpful
content through the forums. Any angler, regardless of experience, age,
etc. may jump into the boards and participate in a great community and
learn a lot about fishing. FHQ has the works to grow into a very very
special network and I am happy to call it home.”

Michael Planthaber - Chicago, Illinois
Website Contributor and Blogger
www.fishing-headquarters.com/mplantfishing/

"I have been involved with Chicago area fishing websites and forums
since the first one came on the scene almost 14 years ago. That first site
spawned many imitators, but the majority of them are currently stuck in
the past with how they look, what they offer and the polarizing politics
they espouse.

TESTIMONIALS

Fishing Headquarters isn’t like that. FHQ is about fishing, innovation in
how that is talked about and presented, and most important . . . just
plain fun. Once the fun is taken out of the fishing conversation, what’s
the point of the conversation?

Andrew Ragas has hit on an idea for a fishing website and forum in the

Chicago area that currently has no imitators or competitors. I attribute

this to his youth and fresh ideas about what a local fishing forum should
offer and look like. His emphasis on video alone puts him well ahead of

all other sites in the area.

If Andrew can keep up his enthusiasm and fresh ideas, FHQ will become
a valuable reference and stopping point for anyone that wants to explore
fishing opportunities around Chicago.”

Ken Gortowski - Yorkville, Illinois
keng@wadauwant.com

“When I first joined the website, I was a very novice fisherman and went
fishing for around a couple years. Over three years later I have become
10 times the fisherman since I joined the site. I have also made many
friends, some members of this site have become my best friends. The
site is very modernized and uploading pictures and videos is very easy
even for the novice computer user. Andrew has done a great job with the
site and it is the only one that I am on regularly because of the laid back
atmosphere that is created by the people on the site.”

Kenny Lookingbill - Normal, Illinois
Website Contributor and Blogger
www.fishing-headquarters.com/trophyhunting/

www.fishing-headquarters.com
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Professional References

Frank Hyla

Owner & Host, Time on the Water TV and Outdoors.

(630) 841-5423

Jeff Lampe

Owner & Editor In-Chief, Heartland Outdoors Magazine.

(309) 686-3212

Dale Bowman

Outdoors columnist for the Chicago Sun-Times.

(815) 422-0012

Travis Crosman

Owner, StankX Bait Co - Kalamazoo, Michigan.

(269) 267-0120

Brent Beckwith

Walk on Water Ice Benefit coordinator.

(815) 459-6454

Current Sponsorships

Bearpaws Handpoured Baits
Walden, New York

www.bearpawshandpouredbaits.com

John Olsen - Walden, NY., 12586
January, 2007 — Present

CB’s Hawg Sauce

Olivia, North Carolina
http://www.cbshawgsauce.com
Randy Jones - (919) 499-4448
January, 2007 — Present

Ragas Media Designs

Chicago, Illinois
http://www.ragasmedia.com
Andrew Ragas - (708) 256-2201
January 2007 - Present

Sims Spinners Inc.

Chicago, Illinois
http://www.sims-spinners.com
Dan Sims - (708) 248-4558
October, 2010 — Present

StankX Bait Company
Kalamazoo, Michigan
http://www.stankxbaitco.com
Travis Crosman - (269) 267-0210
May, 2009 — Present

Time on the Water Outdoors
Spring Valley, Illinois

http://timeonthewateroutdoors.com

Frank Hyla - (630) 841-5423
February, 2010 - Present
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